
 
 

7 Sample FacebookPosts That Work for Any Industry (and a sample 

content calendar)  

You’ll notice these posts focus on health & wellness because I work a lot in 

that arena…but with a little imagination, you can tweak them for your 

business.  

(Download this, print it out, fill it out and put it to work for you!) 

 

Share Photos: 

If a picture is worth a 1000 words, you have more opportunity to capture your 

prospect’s attention with good photos.  

For example, the picture below is from the prepared section of a local grocery 

store. If you sell health coaching services, you could post this pic with a “Which is 

healthier for you?” question or list “healthiest options from the prepared foods 

case” with pic of the “best” foods.  

 

As if that isn’t enough reason, Facebook gives more physical space to images than 

to text.  



 
 

 

 

Advanced Step: Want to Get Fancy? 

Use programs like Canvaa.com or Picmonkey.com to add text like a quote or your 

URL. 

 

Fill in the Blank:   

There’s something psychological about humans wanting to “fill in empty spaces”. 

When you see a post like this, your brain naturally wants to fill it in. 

 

With a post like this, you could also include a picture of a healthy smoothie or the 

ingredients for a double whammy. 

What are some “fill in the blank” questions you can ask?  

1.______________________________________________________ 

 

2.______________________________________________________ 

 

3._______________________________________________________ 

 



 
 

 

 

 

Ask Questions: 

You can ask questions about a picture, about an article you’ve posted or simply 

“just because”.  

If you’re a spa owner, you could ask “What’s the MOST decadent treatment 

you’ve ever indulged in?”  

If you’re a yoga studio owner, you could ask: “What’s the furthest you’ve ever 

traveled for a yoga class?” Or, “How did you get introduced to yoga?”  

 

 

Pic a “Day of the Week”  

It’s “Pamper Yourself Thursday!”  

Spa Owners: Show a picture of someone receiving a pampering treatment.  

Health Coaches: Show a picture of a healthy meal. 

Yoga Teachers: Show a picture of someone practicing yoga in a beautiful location.  

Anyone can ask: “How do you pamper yourself?” 

 

 

 



 
 

 

 

Hold a Contest or Giveaway  

These can be as elaborate or as simple as you like. Use them to attract new people 

to your email list and  

Rafflecoptor, giveaway tools and shortstack are simple to use and will help you 

launch a FB contest that brings you thousands of potential new customers.  

Important Contest Success Tactic:You need to get the word out about the 

contest. Unless you have a huge following, simply launching the contest isn’t 

going to bring you a ton of new business (or entries.)  

Google “giveaway submissions” and you’ll find dozens of sites where you can 

share your URL.  

 

Give a Peek “Behind the Scenes”  

People do business with people. Don’t hide behind a logo. Show your face. Share a 

photo of your pet, your desk, your colleagues, at an event. Whatever gives a 

“flavor” of you and your business. 

For example, a photographer I know paired up with a local restaurant to host 

regular installations of her photography. When she’s hanging the show, she can 

post photos of the installation “in progress” on her Facebook page. Actually, the 

restaurant owner can do the same. That way, they’re “co-marketing.”  

 

 



 
 

 

 

Tips 

People love tips. You have a wealth of knowledge in your brain. Your task is to get 

it out into the world where your knowledge can help others.  

Why not share a “tip of the week?”  

For example, there’s always a trendy health food craze sweeping the country. Your 

tip could focus on one of these and whether or not they’re worth seeking out and 

adding to your diet.  

Healthy Eating Tip of the Week: Are Shirataki Noodles Worth It? They’re 

expensive and depending on where you live—difficult to find. You can order them 

from Amazon but they cost $22 for 5 8 oz. packages.  

Here’s why I still recommend them (or not, it’s your view). 

If you’re a blogger, this could easily be a blog post and you could include a teaser 

and the link on your Facebook Page. 

 

For Physical Locations 

If you have a bricks and mortar location, invite your customers to “Check In” via 

their phones when they visit you. This will show up in their Facebook newsfeeds 

and they can include a photo or say something nice about you.  

 

 



 
 

 

 

 

Bonus:  

Here’s a template for a social media content calendar for your week ahead. Fill in 

the blanks, be consistent with your content for the next three months and watch 

your posts gain more traction.  

Date Post Type Text Photo  

 Fill-in-the blank    

 Photo with a 

question 

   

 “Day of the 

Week”  

 

   

 “Behind the 

scenes”  

   

 Tip     

 

You can use scheduling programs like Hootsuite or Buffer App to automate your 

posts but remember, you’ll still want to check in at some point each day.  

The key to social media success is using the tools to connect with others. That does 

take some time.  

If you’re interested in even more content ideas, grab your copy of the 90 Days of 

Content in 90 Minutesprogram here.  

 

 

 



 
 

 

 
 

 

 

 


